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Bing – Microsoft’s “Decision Engine”
There’s a new search engine on the Internet these days.  Its name is Bing and it’s put out by Microsoft.  You can find it at www.Bing.com  Microsoft isn’t new to search engines – MSN Search and Live Search were Microsoft forays into the search market – but apparently neither accomplished completely what Microsoft wanted.  So building on lessons learned from both search engine attempts and listening to input from other people on search engine needs, Microsoft launched Bing in June 2009 with Internet and television ads. 
Bing’s opening page is colorful and has a different photo each day.    As you move the cursor around the page, different boxes or “hot spots” appear each giving a little snapshot of information about the photo. Clicking on the text that appears on the side of the box allows you see the video or text related to the section.  If you want to see earlier photos that were used you can click on the arrow found at the bottom right of the screen, but you are prompted to download Microsoft’s Silverlight program before you can see them. 

Bing’s opening page also has an Explore option on the left side of the screen where you can explore its images, videos, shopping, news, maps, and travel databases, some of which contain items related to the opening photo.  If you choose the videos option and mouse over the image, the video begins to play, so make sure the sound option on your computer is turned down or off if you don’t want to disturb your office mate.  
Microsoft calls Bing a Decision engine because its intent is to help people make decisions in a new way.  Bing focuses on four key areas – shopping, local information, travel, and health. Bing looks like and functions as a search engine because it still has the familiar open box where you can type your search and mine the Web for information you want, but it presents its results in a slightly different way.  When you do a search Bing presents ways to narrow the results on the left side of the screen.  Also unique to Bing is the small orange dot that appears when you move your cursor over a result.  It’s a nice feature that is, unfortunately, easy to miss.  If you move over the dot it shows more information on the link helping you decide whether you want to click on it or not – sort of like an abstract.   
Another feature Bing offers is a search history where your most recent searches are displayed.  According to the Bing help files the search history begins as soon as you start searching and continues to grow during your browser session unless you turn the history option off.  If you exit your browser session your search history disappears.
Some people, according to various blog postings, are saying that Bing is an acronym for “But it’s not Google” and that is true given that the opening pages of both look different and differ in how results are displayed.  Google’s opening page has a clean, white background with its logo and choices across the top of the screen.   This theme is carried throughout the search session.  And Google has options that Bing doesn’t.  Bing is very colorful and image oriented as evidence by its opening page but it doesn’t overwhelm you by carrying the photo though to your result site.  But Bing is worth looking at and giving a fair trial before you make a decision about using it.  It offers some useful, interesting features you just might like.  Only time will tell if Bing will become as popular as Google, but for now Bing is another tool for your toolbox.
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